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1  Preamble  

The author of this patent application has dedicated more than 15 years attempting to bring liquidity to on-

line exchanges in an effort to exploit enherent synergies within media-focused supply chains.  If adequate 

liquidity can be generated and certain synergies be generated within the larger motion picture industry, 

then the resulting efficiencies can be mined in such a way as to bring increased value to all participants. 

An easy way to explain this is to look at the extreme ends of the movie business.  One the one hand you 

have movie producers who are constantly looking to finance their new projects.  On the other hand, movie 

distributors are constantly looking to lower the cost of content licensing.  If only there was an exchange 

the size and volume of the Chicago Mercantile Exchange that would allow 1) producers to list future 

movie assets to be sold within a given day and likewise 2) allow distributors to purchase ñfuturesò 

contracts when values reach a pre-defined ñbuyò threshold.  If these two functions were available, then 

enormous amounts of time and money can be saved providing for a lower-cost product for the consumer.  

Therefore, a more efficient eco-system could be exploited, however this type of exchange trading is not 

available primarily due to the lack of liquidity needed for a stable on-line marketplace. 

Another way to characterize the problem is to suggest the movie business, although being high-profile in 

nature, is too small to bring adequate liquidity to its participants.  For such stable exchange to be exist, 

liquidity from an outside source must be obtained.  The obvious providers in our world today being 

investment banks and large hedge funds, however these groups know the movie business is volatile and 

requires significant efforts to manage risk.  So these banking firms primarily engage with the largest of 

studios but turn a cold shoulder to everything else. 

There is one group that is ideal and theyôre ready, willing and able to provide more than adequate levels 

of liquidity to movie exchanges and other exchanges (real estate, automobiles, etc.).  The group being 

referred to is the population of global non-accredited (small) investors.  If efforts were made to bring 

populations of small investors to such an exchange, problems relating to liquidity would be solved.  

However, new problems would then be introduced such as: 

If large numbers of small investors routinely lose money for lack of knowledge or otherwise lack of 

resources to hedge, they would soon tire of losing money and liquidity problems would appear once 

again. 

Note:  Las Vegas gambling suffers from the same problem.  Millions of people love to gamble but 

eventually learn they canôt win against the house.  They learn to stop gambling at some point which keeps 

liquidity for gaming tables limited to the numbers we witness today. 

There is a solution, however, and it is not overly complicated.  The solution revolves around an insured 

financial instrument created specifically for small investors that provides for a split of profits (when they 

occur) between investors and an insurance company (or underwriter).  The insurance company will then 

practice risk management on behalf of the small investor  by insuring hundreds (if not thousands) of 

investments knowing the following outcomes (or similar outcomes) are statistically probable: 
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¶ Number of Highly Profitable Projects:   5% 

¶ Number of Modestly Profitable Projects:  20% 

¶ Number of Break-Even Projects:  25% 

¶ Number of Losses:  50% 

In the end, profit margins may be relatively small (less than 10%) but profits are consistent when large 

numbers of projects are aggregated by a group (such as an insurance company) specifically for the 

purpose of practicing risk management on behalf of a large number of small investors . 

As for the insurance company, they should be entitled to share the profits with small investors on a 50/50 

basis (or similar) and should be able to charge other fees that make the process worth their time and 

effort. 

In addition, incentives (or gamification) should be used to keep small investors interested so they will 

come back for more.  These small investors will then be positioned to provide large amounts of capital to 

one or more exchanges with the promise of occasional profits in addition to attractive incentive offerings 

and/or contributions from social media platforms and sites. 

1.1 Defining the Financial Ins trument  

Another issue that needs careful consideration is the current state-of-the-art of popular financial 

instruments created specifically for non-accredited (small) investors.  The preferred financial instrument 

for this patent application is a bond structure rather than stock.  As bonds represent a fractional interest in 

a loan (rather than a fractional interest in equity), this structure may be superior for both small investors 

and the borrowers (as will be further described below). 

Bonds have been around for hundreds of years and are a familiar financial instrument, however, they are 

rather inflexible when it comes to using them for relatively small and highly focused projects.  However, if 

a new and creative bond structure can be defined that provides new opportunities for platform operators 

(or social media sites) and this structure is relevant to the upcoming Metaverse, then such a financial 

instrument is worth the time and effort to fully develop.   

It is well known that traditional bonds serve numerous important purposes, however these bond 

structures are rarely used for creative ventures such as movie production or event financing.  They are 

not even used for more traditional purposes such as the financing of a home or a car (as these are more 

loans from an established lender than an instrument that can be traded on an exchange). 

Note:  It is well known that Bowie Bonds  became popular several decades ago, however, these are no 

longer popular due to severe losses incurred by ill-conceived copycats. 

In addition, at the time of this writing, a seachange is currently taking place with facilities such as 

Blockchain, Web 3.0, Cryptocurrencies, NFTs and others.  These are the building blocks for future tools 

and instruments that will influence both work and play in the years to come (when the metaverse 
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becomes relevant to the global population and will need such financial instruments designed specifically 

for small investors). 

1.2 The Name of the Financial Instrument  

The proper name for the specific financial instrument is as follows:  NFTBond Exchange -Network 

Underwriting Instrument . 

Itôs regrettable the name is long (and can be easily shortened to NFTBond ), however every word in the 

name is important when defining itôs function and use.  The explanation of each word being as follows: 

¶ NFTBond = Derivative bond structures based on notionally valuable NFT assets created by way 

of a Smart Contract between the buyers and sellers of bond ñunitsò. 

¶ Exchange = Traded over on-line exchanges allowing for sophisticated strategies including but not 

limited to longs, shorts, options, straddles, strangles, calendar trades and many others. 

¶ Network = To be plugged into some type of social network including but not limited to social 

media, streaming television, popular websites, mobile apps and many others. 

¶ Underwriting = Guaranteed (or otherwise insured) by an external agency that is responsible for 

vetting opportunities, obtaining re-insurance, practicing risk management and other ways to 

manage risk for both buyers and sellers of the underwritten NTFBond units. 

¶ Instrument = a recognized and trusted token that is readily accepted on virtually all popular on-

line platforms. 

The Competitive Landscape  

If someone (patent examiner or otherwise) was to look for a competing financial instrument created to 

solve the specific needs of global non-accedited (small) investors, many examples could be found, 

however none of them designed with the same depth or level of precision as the NFTBond as described 

in this patent application.  Examples are as follows: 

¶ Government Bonds with no ability to finance consumer lending 

¶ Tokens that represent equity ownership 

¶ Tokens used for purposes of lending, however provide no risk-management functions or services 

¶ Other financial instruments exist, however do not offer risk high levels of management  

The NFTBond Exchange-Network Underwriting Instrument offers the following benefits: 

¶ Bond structure based on Non-Fungible Tokens (NFTs) 

¶ Insurance to protect ñFace Valueò of Bands 

¶ Smart Contracts 

¶ Insurance Wrap (for other disaster insurance scenarios) 

¶ Formally Underwritten (to provide guaranty from insurance company) 

¶ Allows for Trading (buying and selling) on one or more popular exchanges (where NFTs are 

traded) 
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¶ Payments disbursed to individual Digital Wallets and other on-line deposit accounts  

¶ Incentives added to interest payments made to investors 

¶ Contributions from Platform (or Social Media) Operators 

¶ The ability to sell NFTBond units at any time 

¶ ñCollectableò tokens at maturity of the bond offering 

¶ Use of Blockchain ledger transparency 

¶ Other synergies with modern-day (and futuristic) infrastructures (cryptocurrency-based and 

otherwise) 

¶ Others benefits not currently contemplated 

1.3 The NFTBond  vs. Stock  

Similar to the global bond market vs. the globl stock market, bonds are loans and do not express equity 

ownership .  A Bond is defined (by way of a Smart Contract) as paying the bond holder a certain amount 

of money over time until the bondôs maturity date.  When the maturity date is reached, all bond holders 

will have received: 

a) their principal investment 

b) a potential profit for the use of their money 

c) incentives offered by the borrower, the underwriter or both 

d) contributions from platform operators (or social media sites) 

e) Other similar incentives 

Like stocks, however, bonds can be bought and sold at any time up until the maturity date. 

It is the opinion of the author of this patent application that a bond structure (loan) is superior to a stock 

structure (equity) for small investors as the depth of knowledge required to properly manage equity is far 

more complex than that required to manage a loan.  In many cases, loan defaults can be cured faster and 

easier than the problems relating to equity ownership. 

An example is the sale of a beautiful beach front property in Mexico.  A small investor purchases such a 

property with dreams of holding it for 10 years before selling it as part of a larger retirement strategy.  

What small investors may not know is the land underneath the property is leased by the Mexican 

government and not owned by the person who builts on the property.  In this example, the lease expires 

in 5 years.  Therefore, when the small investor goes to sell the property in the 10th year, the structure has 

been torn down by the new lease owner and the equity investment is worthless. 

Using a bond strategy, the borrower is personally responsible to make all payments no matter the 

condition of the underlying asset.  In addition, the underwriter is responsible to verify all criteria regarding 

the asset valuation at the time of underwriting not to mention a judicious forecast of valuation in the 

future.   

Although money can be made by purchasing and otherwise selling equity components by way of an on-

line exchange, small investors on average do not have the experience or resources to be assured their 



 
 

  11 
 

assets will maintain their value over time.  Alternatively, a bond structure that has been underwriten by an 

experienced underwriting team can perform the appropriate risk management processes that will provide 

small investors everything they need to invest confidently in an effort to provide liquidity to on-line 

exchanges. 

1.4 Relevance to Asset Owners   

Many asset owners prefer to take loans against their valuable assets rather than sell them.  Although 

future valuations are typically uncertain, owners tend to envision future valuations as being significant to 

the point where it is better to hold than sell. 

Given a bond structure, however with a designated underwriter for a given physical asset (such as a 

piece of real estate or an important work of art), the default of a bond offering would trigger the transfer of 

the asset to the underwriter for immediate sale.  Further more, the underwriter would then disburse a final 

payment to all NFTBond owners before terminating the bond offering (as defined within the Smart 

Contract). 

As for the movie business, such a construct (meaning bond vs stock) is greatly preferred as producers 

are typically loath to part with ownership of their creative works.  Given the option of ñborrowing againstò 

vs. selling, virtually all of them would prefer the option to borrow.  This is most likely the case in most 

creative enterprises. 

1.5 Disbursements to  Digital Wallet s 

A major hypothesis provided for the NFTBond (and reason for the patenting of its systems and networks) 

is it leverages modern-day and futuristic technologies to create a new financial instrument that produces 

synergies for affinity groups (of like-minded people) who frequent on-line platforms for the purposes of 

participating at some level.  Such an approach would not have been viable 50 years ago (from the time of 

this writing) as the necessary infrastructure did not exist.  But now that it does exist and the Metaverse is 

on the horizon, certain synergistic building blocks can be used to create a financial instrument like the 

NFTBond for the purposes mention in this patent application and others. 

Of crucial importance to the NFTBond system and network is the ability to make disbursements to Bond 

ñUnitò owners according to Terms and Conditions defined within the Smart Contracts.  The preferred 

embodiment is to make disbursements to Digital Wallets, however virtually all other disbursement options 

are available as well including (but not limited to): 

o ACH Transfers 

o Wire Transfers 

o Checks mailed to Bond ñUnitò owbers 

o Electronic Gift Cards (emailed) 

o Electronic Gift Cards (mailed) 

o Electronic Gift Cards (re-loaded) 

o All other forms of disbursement 
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Figure 1.0 (below) describes the process flow for the NFTBond as follows: 

 

In Figure 1.0 (above) describes the following steps: 

Step 1:  The borrower applies for an NFTBond Underwriting using an on-line mechanism such as a 

website, app, link from a social media site, streaming media services or other network services. 

Step 2:  The NFTBond Underwriter will then evaluate (or otherwise appraise) the underlying assets that 

NFTBonds reprent. 

Step 3:  If the underlying assets are sufficiently valuable, the process will continue.  If the underlying 

assets are not sufficiently valuable, the NFTBonding process will terminate at this point.  If the value of 

the underlying assets are close to the decision threshold point, the NFTBond Underwriter will either need 

to make a decision one way or the other (Yes or No), or ask the borrower to add more underlying assets 

in an effort to increase the asset valuation to a point greater than the minimum threshold. 

Step 4:  The Borrower and NFTBond Underwriter will then mutually agree upon access to the underlying 

assets should a default take place.  An example is a valuable painting may be placed in a secure facility 

owned by the NFTBond Underwriter until the NFTBond maturity date.  In cases such as real estate, the 

assets cannot be moved, however documentation can alternatively be created that will allow the 

NFTBond Underwriter to quickly liquidate the asset(s) should a default occur. 

Step 5:  Smart Contracts are signed by the NFTBond Underwriter. 

Step 6:  Smart Contracts are signed by the borrower approving the transfer of the asset to the NFTBond 

Underwriter should a default occur. 
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Note:  As described above, Incentive Offerings (from borrowers) and Contributions (from Platform 

Operators) will be defined within the Smart Contracts for the purposes of providing high levels of 

engagement for small investors. 

Step 7:  NFTBond units are then created according the Smart Contract and other requirements to list 

NFTBond units on global exchanges including but not limited to ID Numbers, CUSIP numbers, meta-data 

and other required information.  The NFTBond units are then listed on one or more exchanges so trading 

can commence. 

Step 8:  The buyers of NFTBond units likewise sign Smart Contracts to acknowledge the terms and 

conditions of the NFTBond offering. 

Step9:  NFTBond units are then sold to exchange traders of all kinds in virtually all territories that allow 

on-line exchange trading of NFTs. 

Step 10:  The Borrower will then make all payments according to the payment schedule provided in the 

Smart Contract. 

Step 11:  The Underwriter will routinely collect all payments from borrowers and make proportional 

disbursements to all buyers of NFTBonds (to their individual Digital Wallets) until the bond offering 

reaches maturity (when the process is terminated as described in the Smart Contract). 

1.6 Technical Explanation for the Connections  

The technical explanation of the various connections can be explained as follows: 

Non-Fungible Tokens (NFTs) point  to NFTBonds denomintated on a pre-determined currency as defined 

within a Smart Contract managed by way of Blockchain.  The NFTBonds then listed on one or more 

global exchanges.  Traders then buy and sell the NFTBonds that carry with them incentive offerings and 

are insured as also defined within the Smart Contract. 

Note:  Currencies can be U.S. Dollars, Euros, cryptocurrencies or other globally recognized currencies. 

1.7 Investigating (Vetting) Investment Opportunities  

The balancing factor that allows NFTBonds to work is the commitment to thoroughly investigate (vet) all 

candidate investment opportunities.  Since a high level of risk management is being provided to 

potentially large numbers of small investors, each candidate project must demonstrate its ability to 

succeed.  Examples of demonstrable likelihood of success can be as follows: 

1. In the media business, projects can be either pre-sold or fully executed contracts can be collected 

from buyers who will commit to purchase media titles once they are finished. 

2. In the real estate business, properties can be valued and levels of equity ownership can be 

verified 

3. In works of art, pieces can also be valued and levels of equity ownership can be verified  
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Whenever possible, banking ins truments such as MT799  can be used to further guranatee funds are 

available in a given bank account should the borrower default on the NFTBond offering.  In a preferred 

embodiment, the NFTBond Underwriter may insist the bank guarantees all payments until maturity rather 

then the lender him/herself. 

1.8 An Example of a Default Scenario  

If a default should occur (for virtually any reason), then the NFTBond Underwriter will spend adequate 

time with the borrower attempting to remedy the problem (in the same way real estate lenders work with 

home owners today).  If the borrower is able to adequately recover from the underlying problem, then the 

NFTBond program will continue until maturity.  This could mean the NFTBond Underwriter will be 

responsible to make disbursements to Digital Wallets in the interim, however other remedy scenarios 

could be used as well. 

If the borrower continues to have problems and it is determined a default will take place, the NFTBond 

Underwriter will take control of all underlying assets (as defined in the Smart Contract) and sell the assets 

in an expidicious manner. 

The NFTBond Underwriter will then make a final proportional disbursement of cash to all owners of 

NFTBonds according to the cash generated from the sale of all underlying assets. 

If the owners of NFTBonds experience a loss of their principal investment, then the NFTBond Underwriter 

will need to make a final disbursement to all owners of NFTBonds so they will at least get their initial 

investment capital back (meaning no losses were incurred, however no profit was received either). 

1.9 NFTBonds connected to Popular Media and/or Information Sites  

In a preferred embodiment, NFTBonds are made available over popular media and/or information sites 

(websites and/or apps) in such a way that the patrons of these sites can make investments in products, 

services and/or experiences provided by the sites. 

For example, a patron of a streaming platorm that offers vidoes about Africa may want to invest in 

upcoming videos about Africa.  Another patron of a political news site may want to invest in information 

campaigns that support the same political viewpoints.  Therefore, NFTBonds with their guaranty for small 

investors can offer a vehicle that allows financial support from patrons of websites, apps, streaming 

services, television channels and other services.  By creating the proper network connections, these 

websites, streaming services, television channels and others can leverage the resulting symbiosis 

(NFTBonds connected to services) to finance future projects from its own users as these users are 

insured not to lose money and will most likely receive attractive incentives and contributions. 

Note:  In an alternative embodiment, NFTBonds can be used to finance future projects that offer no 

symbiosis whatsoever. 
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1.10 The Metaverse  

Although the Metaverse is still in its infancy at the time of this writing, the creation and exploitation of 

ñSilosò (as described above) could be a primary ñconstructò that ushers it into existence.  An example 

being patrons of a museum of modern art (in the Metaverse) may decide to commission a popular artist to 

create a new composition specifically for this Metaverse museum.  Instead of raising money outside the 

Metaverse museum eco-system, the patrons from the Metaverse museum can be directed to an 

application where NFTBonds can be purchased with proceeds directed to pay the artist for the 

composition.  This is what is meant by symbiosis and leverage within  the ecosystem. 

As the Metaverse develops over time, symbiotic relationships may be developed on a scale the world has 

never seen before.  This is why symbiotic systems, networks, apps and financial instruments could 

become more relevant than ever before. 

1.11 Affinity Silos f or Platform Services  

One of the strongest arguments for NFTBonds as descrbed in this patent application (and a reason for 

patentability) is its non-obvious relevance to streaming media platforms today and the Metaverse in the 

future. 

The term ñSiloò will be used to describe a community of like-minded individuals who engage in customized 

activities design to be highly engaging for the group.  However, such activities may not be attractive to 

anyone else.  An simple example of a ñSiloò is a dating site for teenagers.  Such a site can be 

characterized as a community of like-minded people (teens) who find a site highly engaging when the 

experience is customized specifically for them. 

To further expand on this example, these teens (involved in this dating site) are engaged in making 

movies they like to show each other.  In some cases, the videos require investment capital as they are 

scripted and require actors, cameras, costumes and in some cases, then rental of facilities.  The site is 

happy to pay for the production once itôs finished (as it will bring new users to the site ï and keep existing 

users from going elsewhere), however they require a finished project before large payments are 

disbursed.  Therefore, development and production capital must be raised from a source that 

understands the business proposition. 

Figure 1.1 (below) describes the process at a high level as follows: 
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Figure 1.1 (above) describes the following: 

Step 1:  The Affinity site launches itself into existence 

Step 2:  The site can offer the sale of NFTBonds to its base of users (teenagers) 

Step 3:  A percentage of users will purchase NFTBonds (assuming the process is easy for them and the 

pricing of individual NFTBonds is appropriately established) 

Step 4:  The cash is then used to produce the title that is expected to become popular among the users. 

Step 5:  At the Maturity Date, all investors will receive their principal investments and possibly some 

interest on their investment.  The investors will be able to enjoy their incentives (example:  Starbucks 

Coffee, etc.)  Contributions from the Platform Operators may be provided as well. 

Step 6:  The dating site will now pay for the title (as agreed prior to selling the NFTBonds).  A new (fresh 

and compelling) title is added to the platformôs library. 

Step 7:  The products and/or services can now be sold into all applicable global markets. 

Step 8:  Investors may receive additional income from external sales (example: Foreign Markets) 

according to the Smart Contract; disbursements made by way of Digital Wallets, ACH transfers, etc., or 

the Insurance is Triggered in the case of a default of the loan. 

Step 9:  The Blockchain Public Ledger provides information including (but not limited to) profit and loss 

disclosures.  
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Step 10:  The cycle now starts over again as the platform experiences growth due to the new (fresh) 

content material and itôs ability to keep users within this affinity group engaged. 

Once again, as stated above, it is not common practice to encourage users to finance products and/or 

services as losses would most likely result in higher churn rates linked to general disappointment (and 

possible negative feeling and emotions).  But if no losses are ever incurred, however, and incentive 

offerings and/or contributions can be distributed in an effort to encourage users feel they are ñaheadò in 

some way, then financial positive feedback loops  can be created within dedicated affinity (or otherwise 

social media) groups. 

On the other hand, a percentage of these projects may end up being profitable with a small percentage 

being highly profitable.  In these cases, users will not only get their money back along with incentives and 

contributions, however with a significant profit as well. 

But as long as users experience no loss of their initial principal investment, new sources of invenstment 

capital can be mined for the benefit of the larger (on-line) community. 

1.12 The Proxy Subscriptions System and Network  

The majority of this patent application focuses on the Proxy Subscriptions System and Network (as 

presented below) that links in-home television viewing to Artificial Intelligence (AI) within the home and 

not so much for use by streaming platforms. 

It is well-known that the large streaming platforms at the time of this writing (Netflix, Disney Plus, Amazon 

Prime and others) use AI to curate titles for given users (based on user-profile information that have 

gathered over time).  Although these AI systems provide value to users (by curating titles within an 

individual platform), these do not offer any type of cross-platform curation services. 

There are a number of what are referred to as ñaggregation appsò in the marketplace that use AI to curate 

in a cross-platform manner, however these ñaggregation appsò do not go so far as to automatically 

subscribe, cancel and otherwise pay monthly bills on behalf of their users without explicit consent.  The 

reason these ñaggregation appsò do not automatically perform these services (subscribe, cancel and pay) 

is they do not use an legal instrument that provides them permission perform these services without 

explicit consent.  As far as the author of this patent application knows, the only legal instrument available 

for taking such actions is a Limited Power of Attorney, and therefore, a Limited Power of Attorney Server 

must be connected to the larger system and network. 

Therefore, the Proxy Subscription System and Network (as presented below) is a complete AI-powered 

television network that provides cross-platform curation and then automatically registers, cancels and 

otherwise pays for services without the need for the userôs specific consent. 

Although such a system may sound repugnant upon hearing of it, most likely it represents the future of 

television where there is almost no searching.  The television system in any given home learns about the 

needs for the household and takes all actions to provide the proper programming at the lowest possible 

cost. 
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Within this patent application, the Proxy Subscriptions service is presented in such a way as to offer a 

symbiotic relationship with the NFTBond (as described above) by way of offering investment opportunities 

to all users on the network.  More disclosure regarding how investment opportunities are offered to users 

is provided in the Proxy Subscriptions systems and networks as described below. 

1.13 Major  Components on the Network (NFTBonds and Proxy Subscriptions)  

In Figure 1.2 (below), depicts the major components of the NFTBond Network are connected to the major 

components of a media platform service further connections to an Artificial Intelligence Server and 

Network and a Limited Power of Attorney Server.  In addition the various steps for the workflow are 

provided as well.  

 

 

In Figure 1.2 above, an NFTBond will be created for an on-line Media and/or Information platform 

(website, streaming service or app) by way of the following steps: 

Step 1:  The NFTBond Underwriter will create the Smart Contract that provides the insurance (or 

otherwise financial guarantees) to the buyers of NFTBond ñunitsò (assuming the project vetting processes 

were successful)  The creation of such a Smart Contract is performed by way of the NFTBond 

Underwriter Server (1.0). 

Step 2:  The Borrowerôs information and any information about one or more assets that will be linked to 

the NFTBond are provided to the NFTBond Underwriter Server (1.0) by the NFTBond Borrower Server 

(1.1).  This information is required by the NFTBond Underwriter Server (1.0) to create the Smart Contract. 



 
 

  19 
 

Step 3:  As part of the Smart Contract development process, the NFTBond Underwriter Server (1.0) will 

communicate with the Incentive Server (1.2) that uses databases, decision-making systems, human 

intelligence and/or artificial intelligence (or other decision-making processes) to determine compelling 

incentives for the buyers of the NFTBond ñunitsò. 

Step 4:  The On-Line Media and/or Information Platform (1.6) will provide any Contributions by the Media 

Platform Operator to be included in the Smart Contract. 

Note 1:  The Smart Contract is created in such a way as incentives (if any) are defined within the contract 

and contributions from Platform Operators (if any) are defined within the contract as well.  Both of these 

serve to encourage investors to purchase the associated NFTBond units as the monetary return-on-

investment may be relatively small.  An example of an incentive is a free Starbucks Coffee.  An example 

of a contribution from a Platform Operator is one free month of subscription service. 

Note 2:  The Incentive Server (1.2) will maintain a historical database of past incentive programs and how 

they performed for past NFTBond offerings.  This historical database is created by way of information 

provided by the Maturity Collectible Server (1.9) described in Step 12. 

Step 5:  The NFTBond Underwriter Server (1.0) communicates with the NFTBond Server (1.3) to provide 

all information necessary to create the NFTBond .  The fully executed Smart Contract is sent from the 

NFTBond Underwriter Server (1.0) as well as other information including (but not limited to) NFTBond 

identification and tracking numbers. 

Step 6:   Once the NFTBonds are created, they are listed on one or more Exchanges (1.4) that are 

appropriately suited for NFTBond trading.  It is assumed a certain number of NFTBonds will be sold at 

this point and it may be the case that all of the NFTBonds offered on the exchange are sold quickly 

(meaning within days if not within hours). 

Step 7:  The Exchanges (1.4) are connected to numerous on-line trading platforms (1.5) available on 

websites and/or apps to establish trading accounts in an effort to make the buying and selling of 

NFTBonds (or other financial instruments) easy for users. 

Step 8:  The On-Line Media and/or Information Platform (1.6) will notify its users that the NFTBonds are 

available for trading.  The On-Line Media and/or Information Platform (1.6) can facilitate the trading 

(buying and selling) of the newly listed NFTBond ñunitsò or can alternatively link to a website or app that 

can facilitate the trading of these NFTBond units. 

Step 9:  The Artificial Intelligence Server and Network (1.7) will provide information to the On-Line Media 

and/or Information Platform (1.6) to determine how best to make users aware of the NFTBond ñunitsò 

including ways to help create higher levels of engagement between users and the platform using this 

NFTBond offering.  Such an Artificial Intelligence Server and Network (1.7) can additionally assist with 

creating larger hedging strategies and generating larger profits over time. 
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Step 10:  As defined within this patent application (below) a Limited Power of Attorney Server (1.8) is 

used by the On-Line Media and/or Information Platform (1.6) to make decisions and take actions on 

behalf of the user (to minimize the effort required by the user to enjoy the platform). 

Step 11:  At the Maturity date of the NFTBond offering as defined in the Smart Contract, the NFTBond will 

become a ñcollectableò as it may have value to certain people in the future.  The Maturity (Collectable) 

Server (1.9) performs all functions to appropriately catalog the now mature NFTBond offering in such a 

way as to allow for the future buying and selling of this ñcollectableò product. 

Step 12:  Finally, the Maturity (Collectable) Server (1.9) will transfer information about the performance of 

the NFTBond offering to the Incentive Server (1.2) so as to assist in the crafting of more successful 

NFTBond offerings in the future.  

Note 3:  It is the intention of this work flow as described in Figure 1.2 (above) to facilitate the ñSiloò 

process as defined in Figure 1.2 (also above). 

1.14 More about  Incentives  and Contributions  

The writer of this patent application believes an ideal financial instrument can be crafted for exiting 

business sectors (including media platforms) with financing from aggregated non-accredited (small) 

investors that also has relevance to future business models such as the Metaverse.  But the individual 

components that define the instrument must be carefully designed for current-day network architectures 

to reach the intended global audiences. 

As described above, an insured bond structure (the NFTBond) providing full protection of investment 

capital with the likelihood of a small ROI for the purposes of increasing engagement within dedicated 

affinity groups is most likely a strong propostion, however an additional component must be added to 

insure users will continue to participate for years to come.  This additional component can be 

characterized as the complete ñpackageò of incentives and contributions that are part of the NFTBond 

offering. 

For the purposes of this patent application, examples such as a free Starbucks coffee, however this 

minimizes what such a ñpackageò can potentially be.  Within many affinity groups, the social aspects are 

more important than the monetary aspects.  Therefore, an incentive package that includes the meeting of 

actors in a popular movie (in the Metaverse) may have significantly more attraction to users than a cash 

offering.  In addition, negotiations with actors to regarding a day of their time to meet users in the 

Metaverse may be cost-effective for the producers as time spent raising money can be reduced. 

It is therefore, the preferred embodiment for this patent application to provide an Incentive Server (1.2) on 

the larger network in addition to a Contribution Server (as provided by the platform operator), or otherwise 

a ñContribution Systemò as provided by a given ñsiteò can create Incenive ñpackagesò, link them to 

NFTBond offerings (by way of Smart Contracts) and then take all steps necessary to properly disburse 

the Incentives and then verify they have been received. 
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1.15 Blockchain  

In a preferred embodiment one or more widely popular Blockchains will be used for NFTBonds, however 

alternatively non-popular Blockchains can be used as well. 

In another embodiment, certain functions can be recorded on one or more Blockchains and certain 

functions can be recorded away from (or ñOffò) a Blockchain.  In an unlikely scenario, all functions are 

recorded ñOff Blockchainò. 

1.16 Smart Contracts  

Smart Contracts were first proposed in the early 1990s and today provide an important function for 

defining the terms and conditions of agreements within an on-line setting.  Today Smart Contracts are 

used for providing terms, conditions and definitions needed to trade NFTs and other digital assets to 

potentially wide population groups.  Itôs important to note that Smart Contracts are considered legally 

binding.  The common use of Smart Contracts is for them to be inserted into a BlockChain for the 

purposes of providing transparency to anyone with an interest in the transaction. 

In a preferred embodiment, NFTBonds use Smart Contracts and more specifically, the Solana Smart 

Contract system.  Virtually all information regarding the NFTBond creation, issuance and maturity will be 

found in each Smart Contract including (but not limited to) identification and tracking information. 

1.17 Underwriter and/or Insurance Company Fees  

In a preferred embodiment, the underwriter (or insurance company) will not only take a percentage of the 

interest that is being paid by the borrower but the underwriter (or insurance company) will charge a 

ñservice feeò as well.  Most likely this fee will be relatively small and will be used solely for the purpose of 

evaluating underlying assets for potential NFTBond offerings. 

1.18 NFT Exchanges  

There are many NFT exchanges in existence today, however the preferred NFT exchange at the time of 

this writing is CURIO that can be located using the URL:  https://curionft.com 

The primary criteria for an NFT exchange is that it is large with active trading that takes place on a 

continuous basis. 

1.19 Use of Cryptocurrencies for NFTBonds  

Since NFTBonds represent a loan structure (and not the sale of equity), any association with 

cryptocurriences is purely for the purpose of listing the NFTBonds on an exchange, selling the NFTBonds 

getting ñcashed-outò at maturity, or other required processes.  Therefore, when cryptocurrencies are used 

it is only for accomplishing these required functions.  Therefore, a highly stable cryptocurrency is 

https://curionft.com/
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preferred so the various NFTBond functions can be executed with little or no loss due to unexpected 

fluctuations. 

1.20 Transition to Disclosure of Proxy Subscriptions System and Network  

Although the connection between the NFTBond and the Proxy Subscription System and Network was 

provided above, a transition will now take place within this patent application.  From this point in the 

writing to the end of the patent application more disclosure will be relevant to the Proxy Subscriptions 

than the NFTBond. 

1.21 The Next Generation of Television ï Proxy Sub scriptions  

It is the emphatic assertion that current-day (on-line) media consumption is sufficiently complicated to the 

point where only artificial intelligence (AI) systems and networks can derive the maximum benefit at the 

lowest cost for a given consumer or collection of consumers within a family or business setting. 

The name for a system and network powered by artificial intelligence methodologies is ñProxy 

Subscriptions ò as such a system and network acts as the userôs ñproxyò in an effort to derive maximum 

value and enjoyment. 

Example:  Todayôs television viewing experience is frustrating to say the least.  Itôs a hodge-podge of 

subscription services, apps, user interfaces, logins, passwords, connected devices, and other hardware 

and software devices. 

As the internet provides new opportunities to enjoy media content, the more we are burdened with: 

¶ Multiple remote controls 

¶ Switching sources (HDMI 1, HDMI 2, etc.) and knowing what these mean 

¶ Remembering multiple Logins and Passwords 

¶ Navigating a plethora of free and subscription services 

¶ Searching and Discovering media content within an endless sea of media titles 

¶ Paying large amounts of money for independent programming and channels (i.e. sports) 

¶ Navigating validation processes and answering personal questions 

¶ Having access to a thousand channels with still nothing to watch 

¶ Tuning into a potentially interesting channel and being thrust into an info-mercial 

¶ Finding episodes 1, 2 and 3 on one service and episodes 4,5 and 6 on another service (each 

requiring its own subscription) 

¶ Finding an expensive event you ordered from one service on another service at a lower cost (and 

a higher definition) 

¶ Inconsistent media pricing 

¶ Forgetting to cancel subscriptions; paying huge fees over time 

¶ Ancillary services the user ñsigned-upò for, but forgot about long ago 

¶ Attesting youôre not a robot 

¶ Attempts to cancel old subscriptions and it takes an inordinate amount of time to do so 



 
 

  23 
 

¶ Attempts to cancel a service and are up-sold on a new package of services that you may never 

use 

¶ Unwanted emails, phone calls, text messages and in some cases phone calls may acculmulate 

from new and old subscription services 

¶ Desired programming may be unavailable or too expensive 

¶ Programs are aggressively promoted, but are  unavailable when selected 

¶ App downloads continuously promoted 

¶ Customer support can be limited to web pages and automated voice attendants 

¶ User interfaces are different for each service (learning is required) 

¶ Desires for programming for multiple people (family members or business partners) are diverse 

requiring either a great deal of planning and management to provide maximum benefit at the 

lowest cost. 

Everyone realizes the current-day model is flawed, however we tolerate the transition from older pay-

television models to streaming models as ñbinge-viewingò is often worth it.  But in the end, itôs more about 

tolerating mediocrity.  Consumers experience ñmedia discovery fatigueò coupled with high monthly 

charges for media services in which they, for the most part, donôt use and often forget.  In addition, new 

services are frequently introduced, compounding the problem of effectively managing disparate services.  

All of these problems can be fixed, and the user experience can be greatly improved, however the 

underlying philosophy of the television mechanics must change at a fundamental level. 

Note 1:  Most of the new streaming services tend to be commercial-free (subscriptions), and this is 

advantageous for them at a time when people are more intolerant of ads.  However, most consumers 

must subscribe to a bundle of services to emass enough media content to be satsifed over time.  The 

problem is the complexity associated with multi-dimensional viewing habits (e.g. family) compounded with 

the demands of managing disparate media services all within a given budget.  This is why a majority of 

consumers simply use a ñbest-effortsò approach to subscribing to a small number of services and 

tolerating mediocrity.  It is unlikely anyone at the time of this writing believes he or she has a perfectly-

tuned system. 

Note 2:  The terms ñuserò and ñconsumerò are intended to be synonymous within this patent application. 

Note 3:  The terms ñstreaming serviceò, ñplatform operatorò, ñmedia distribution platformò, and ñsourceò are 

intended to be synonymous within this patent application. 

1.22 The New Television Philosophy and Experience  

The new television philosophy and experience should revolve around the following: 

1. Artificial intelligence (AI) systems that successfully predict media content titles that discrete users 

will want to watch within a given time frame (such as a month) 

2. Individual titles and libraries of titles identified from around the world ï a global list of titles 

available for distribution on-line or otherwise 
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3. Specific information about distribution platforms (for identified titles) aggregated including all 

information regarding how to purchase license rights to play these titles legally, not to mention all 

terms and conditions 

4. Individual titles and libraries of titles continuously monitored as ownership, distribution, license 

terms and other variables change from time to time 

5. Artificial Intelligence (AI) monitoring content that is played by a given viewer in order to effectively 

search the universe for desirable content titles for a multi-dimensional set of users (e.g. family) 

6. Artificial Intelligence managing multi-dimensional relationships between distribution platforms 

7. Artificial Intelligence managing multi-dimensional relationships between family members within a 

household (or workers within a business) 

8. Artificial Intelligence synchronizing these two  multi-dimensional relationships (meaning 

distribution platforms and family / business members) 

9. Continuous learning about the universe of available content titles given changing ownership, 

terms and conditions 

10. AI systems to then properly manage the underlying media distribution platforms on behalf of the 

user meaning --- it is not the user who orders and cancels media services, but the AI 

systems that perform all r egistration, ordering and cancellation functions on behalf of the 

user.  Therefore, the user no longer manages specific media services and can approach media 

viewing as if all the worldôs content is readily available ï at the click of a button. 

11. Allowing the user to enter the amount of money that the household is willing to pay per month for 

media services.  At the time of this writing, it is anticipated the average amount of money users in 

the United States are willing to pay is approximately $35 (thirty-five dollars) for TV shows, movies, 

sports, news, documentaries and other content offerings.  It is important to note that the AI 

systems will attempt to reduce this amount whenever possible. 

12. Allowing for a single bill (for the entire household/businee) or spilt-out bills for the individuals 

sharing one or more television devices 

13. For consumers with a smaller budget, media titles may be spread-out over the course of many 

months in order to take advantage of specific subscription services ordered for a specific 

timeframe (and cancelled immediately afterward).  In some cases, consumers may need to wait 

longer periods of time to view media content within their stated budgets or forgo viewing that 

content altogether. 

14. Other media management functions that derive long-term value and enjoyment at the lowest 

possible cost.  

The Proxy Subscription Service as defined in this patent application to provide a single user interface 

(and a single remote control) for all media services and platforms.  The user simply points to desired 

media titles, and these titles play accordingly - no matter the underlying media platform (such as Netflix, 

Disney Plus, YouTube, Hulu, etc.)  In some cases pre-recorded titles (by way of DVR) become available 

when allowed, however the user continues to access these titles by way of the same (single) user 

interface. 

A concerted effort is made to eliminate the remote control unit entirely and replace the navigation device 

with an App that synschronizes with a Smart TV and allows individuals to navigate media content by way 
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of the App on their phones (or tablets).  This means a ñGrabò button must be made available on the 

phone or tablet (in order to wrest control away from others viewing from the same TV device).  Such a 

ñGrabò function to allow AI to understand who is watching the media content and for appropriate 

predictions to be made.  With such a ñGrabò button, other viewers must be notified and in some cases, 

consent must be provided.  More about such a ñGrabò button is provided below. 

Note:  As most of the worldôs media platforms today promote monthly subscriptions (rather than 

transactional or ad-supported business models), it is anticipated that most of the services will require 

month-to-month payments.  This means the AI systems must order media services for at least one month 

to provide the best value to users.  The AI systems must, therefore, cancel these same subscriptions on 

the last day (of the last month of desired service) to keep costs low.  Of course transactional fees to be 

paid when such fees are determined to be lower than the cost of one or more subscriptions.  Ad-

supported titles will be played if acceptable to users, but it is expected that the majority of titles will be 

accessed by way of monthly subscription services that are paid by AI systems on a just-in-time (monthly) 

basis and the user allowing such an AI system to act as a proxy for his or her (in-home or business) 

viewing. 

Other benefits are as follows:  The user will no longer need to switch from one SOURCE to another (such 

as HDMI-1 and HDMI-2) as these functions are managed by the AI systems (and not the user).  Other 

similar benefits are enjoyed by users as well. 

1.23 The AI Systems do not Aggregate Media Content  

It is important to note that such an AI system and network in its conceptual form does not aggregate 

media content, host media content titles or otherwise deliver media titles in a direct-to-consumer fashion.  

When considering this distribution model, the AI systems manage disparate (external) media distribution 

platforms as if the consumer had the time and resources to effectively manage these functions on his/her 

own (for the reasons stated above).  In virtually all cases, the discrete distribution platforms perform an 

excellent service and there is no need to replicate their work (of licensing, aggregating, hosting, 

transporting and otherwise distributing media content).  The mission of Proxy Subscriptions is simply to 

manage disparate (and often fragmented) services using AI to maximize value, utility and enjoyment.  

Such a new AI-powered television system to then reduce the need to order, cancel, navigate and 

otherwise manage discrete media platform services, resulting in a more satisfactory user experience at a 

lower cost (by predicting and proactively managing disparate media services). 

As mentioned above, most people share a television with others (at home or work).  This means the 

challenge of subscribing and cancelling services is multi-dimensional with management becoming more 

complicated as more people share.  This is what AI does well and what humans struggle to perform in the 

best of circumstances. 
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1.24 The Amazon ñSourcingò Analogy 

To some extent, Amazon can be used as an analogy as a consumer can purchase a products without 

much knowledge regarding the manufacturer.  A consumer can go on-line and search for a product or a 

brand and immediately find attractive offerings.  The consumer can óclickô on one or more products and 

then ñcheck-outò within a few minutes (or seconds). 

The point of the analogy is the consumer is not required to visit multiple web sites, compare features 

against quality/price in an effort to derive the highest possible value.  Amazon has already forged the 

relationships with the various manufacturers, so Amazon can sort and display products in such a way as 

to offer the best values on behalf of the users . 

Note:  Of course the Amazon example becomes further complicated when the products are not physical 

units but monthly ñsubscriptionsò (requiring both ordering and cancellation procedures). 

Unlike Amazon, however, todayôs TV viewing revoles around fragmented products (media titles) 

that have no central hub .  Examples are as follows:  Are you watching Cable TV or are you watching 

YouTube videos?  Are you watching Roku or Satellite TV?  Furthermore, are you watching ABC, CBS, 

NBC or Fox?  Or are you watching the Hallmark Channel?  How about Netflix or Hulu?  Some of the new 

entrants being DisneyPlus (on-line service), Peacock (Universal) with WarnerFlix and Paramount to 

follow.  Others include HBO, Starz, IMDB, Apple and SlingTV not to mention many others becoming 

available over the next few years (at the time of this writing).  It can be demonstrated that the vast 

majority of consumers only care about the media content and care very little about the distribution 

platforms (as consumers care little about individual ñstoresò that are connected to the larger marketplace). 

Therefore, Amazon should be our template for the future of television.  Amazon has become a primary 

source for products, and we respond positively to such hub .  Amazon handles the predictaions, 

strategies, mechanics, tactics and logistics behind the scenes.  Proxy Subscription Services is designed 

to do the same for next-generation television viewing. 

1.25 More Evidence of the Problem  

At the time of this writing, itôs possible to purchase a Samsung TV and use various widgets that are pre-

defined to ñlog-inò to one or more media distribution platforms and then allow a single remote control to 

navigate among these platforms.  Likewise, a more tech-saavy individual may purchase a Roku device 

and find satisfactory media content, however the learning curve is high (relative to traditional TV viewing).  

Try to find the local ABC broadcast affiliate on Roku.  Good luck.  Itôs there, but it requires some effort to 

find it. Then what about CBS, NBC and Fox?  What if you would prefer these channels arranged in a 

convenient electronic program guide (but no other channels that would cause clutter)? 

As more on-line media services enter the marketplace, there will be more widgets to download, more 

services to sign-up for, more ñup-sellingò and more opportunities to over-pay. 
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And then thereôs the hassle of cancelling unwanted subscription services.  Most cancellation processes 

are designed as an opportunity to not only keep the subscriber but ñupsellò additional offerings and 

services.  Although these ñupsellò offerings might sound attractive, the probability they will be used is 

small and the likelihood of being over-charged is very high. 

In most cases, a given consumer has manageable needs.  A few series of television, some movies and 

few special interest programs from time to time.  Maybe some sports on top of that.  The cost should be 

around $35 per month (at the time of this writing).  Although consumers appear to be generally satisfied 

with the current model of television distribution, most would gravitate to a more intelligent  solution if it 

was introduced to them. 

1.26 Managing Expectations  

The price point of $35 per month (or $420 per year) at the time of this writing is plenty of money for a 

household or business to enjoy a premium media experience.  In some cases media titles must be made 

available in future months to control costs, however the user will ultimately be satisfied.  If consumers are 

unwilling to pay $35 per month, such a Proxy Service may not serve them well. 

From a pure economic standpoint, the more money a consumer is willing to spend, the more content can 

be made available on a just-in-time basis.  The smaller the budget means fewer content titles can be 

made available over time.  In some cases, certain titles may be prohibitive due to cost. 

Finally, there are certain shows (example: documentaries) that may require monthly subscriptions even 

though no other programming may be desired from these platforms.  Some of these platforms can 

consume a great deal of the monthly budget although the actual viewing hours are limited. 

All of the items mentioned above and other items not mentioned are understandable (and agreed) by 

most and reasonable.  The more a consumer is willing to pay, the better the experience.  If a given 

consumer is unwilling to pay a sum (such as $35 per month), then it may be best for that consumer to 

manage his/her own in-home television experiences (without the use of AI). 

But in the end, such an AI-based system and network can derive a great deal of satisfaction for families 

and businesses as desirable media content will be identified (similar to the Amazon model mentioned 

above) and fees will be paid within an appropriately managed environment (without the danger of 

surprising ñdingsò on credit cards for unused services that tend to multiply over time). 

1.27 The Solution ï Proxy Subscriptions  

It is the goal of this patent application to make a fundamental change in the basic underlying system and 

network for media (television) delivery.  The fundamental change revolves around the separation of 

ñPlatformsò from the media content itself by way of AI .  In other words, the user wonôt think of ñGame 

of Thronesò as associated with HBO.  Or ñBreaking Badò as associated with Netflix.  As mentioned above 

regarding Amazon, consumers arenôt required to consider discrete media platforms.  Consumers should 

think about the media content they want, and a ñsystemò will find the media titles and make them 
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available on any screen, at any time within a pre-defined budget.  Given the appetite of an average 

consumer is modest, this can all be done in such a way as to keep costs low even though the company 

providing the ñProxyò services will charge a small ñservice feeò (as described below). 

1.28 The Invention  

The novel invention of the Proxy Subscription Service is the system, network and App that assumes legal 

responsibility of the consumerôs media service (by way of a mutually ageed Limited Power of Attorney) in 

order to locate, subscribe and cancel media-oriented subscription services, therefore liberating the 

consumer from the burden of managing a multitude of media subscription services in the new paradigm 

that combines pay television, terrestrial television (as described below) coupled with on-line media 

distribution.  Artificial Intelligence (AI) networks and systems are used to make accurate predictions about 

media content that will be required in the future with feedback loops that improve AI predictions over time.  

The Proxy Subscription Service  will make additional decisions on behalf of consumers regarding one-

time (transactional fees) or ad-supported programming when such a strategy improves the overall 

experience. 

Note:  It may be a rare instance when transactional fees provide a lower cost than monthly subscriptions, 

however certain cases present themselves from time to time, and AI systems are well equipped to detect 

when transactional fees provide the best overall value given the alternatives. 

Additional disclosure as follows: 

¶ A user-friendly App (for phones and tablets) provided to all consumers allowing them to navigate 

the Proxy Subscription service more effectively than using a more traditional television Electronic 

Program Guide (EPG). 

¶ A user-friendly downloadable App for Smart TVs that synchronize with the App for phones and 

tablets. 

¶ A single user interface made available to consumers with all media-related information (and links) 

accessible by way of this single user interface (without requiring the user to navigate interfaces 

provided by Platform services). 

¶ Numerous Preference Settings made available to consumers that allow them to personalize such 

a service. 

¶ Media harvesting functions performed by way of the Proxy Subscription Service allow legally 

obtained media content to be stored in the home or in the cloud.  These harvested media titles to 

be organized (curated) along with multiple streaming services in order to provide a  clear view 

(up-to-date listing) of the attractive media options (content) immediately available to consumers 

that can be played immediately. 

¶ Artificially Intelligent recommendation functions will provide the consumer with available media 

titles that are both affordable (free or otherwise ad-supported) as well as enjoyable and/or timely. 

¶ Such a Proxy Subscription Service will either bill the consumer on a monthly basis (such as $1 - 

$2 per month) at the time of this writing, or by charging a small percentage of the cost of active 

subscriptions, or by allowing permission to advertise within certain venues or all venues.  A 
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discounted yearly fee can be offered as well.  A combination of billing processes can be used or 

all billing opportunities can be used. 

¶ Other methods for generating revenues for the Proxy Subscription Service are envisioned as well, 

such as corporate or group sponsorships that can use media distribution opportunities to promote 

their own brands, products and/or services. 

¶ Financial ñSponsorshipsò can be provided to consumers instead of them being required to make 

monthly payments.  Sponsorships can also be used to lower monthly payments.  Sponsors may 

or may not be advertisers. 

¶ Optionally, the Proxy Subscription Service can be sponsored by Platform services or other 

services. 

¶ Network security is also defined for the Proxy Subscription Services and the theft of media 

content is a problem for all stakeholders within the distribution supply chain. 

¶ The Proxy Subscription Service to additionally allow the consumer to invest a small amount of 

money each month on the Symbiotic Media Exchange in order to generate profits from saavy 

trades and such profits (when generated) will be proportionately disbursed to consumers in an 

attempt to help them lower their monthly media bills (as described in detail below). 
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2 Prior Art  

In the past, the author of this patent application wrote five other related  patent applications that 

performed the following functions: 

1. A disclosure referred to as ñDirect Mobile ò Application Number: 17319048, EFS ID: 42710324 

allows global mobile carriers to distribute early-release media titles by way of Multicast ñPre-

Positioningò whenever possible to reduce distribution (data) charges while keeping the resolutions 

and quality-of-service as high as possible (over often-congested international mobile networks).  

 

2. PCT International Application Number : PCT/US22/30126, EFS ID: 45759904 provides more 

disclosure and claims for a Symbiotic Media Exchange.  This disclosure is, once again, referred 

to as ñThe Symbiotic Media Exchange ò. 

 

3. PCT International  Application Number : PCT/US21/51838, EFS ID: 43853071 provides 

disclosure and claims for the REVPAC Bond  Network, Management System and App and its 

utility for facilitating numerous financing scenarios (such as global media financing for production, 

distribution and promotion).  This disclosure is referred to as ñREVPAC Bondò. 

 

4. PCT International  Application Number : PCT/US21/38307, EFS ID: 43046780 provides for an 

advertising loyalty network, management system and app named Wiggle Room . 

 

5. PCT International  Application Number: PCT/US21/51837, EFS ID: 43853028 titled Multi-

Language Media Versioning Network and Process Flow that discloses methodologies for 

providing shared resources to international producers looking for create local productions with 

higher production values at lower costs.  This disclos ure is referred to as MLV . 
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3 The ñProxy Subscriptionsò Invention Summary  

The ñProxy Subscriptionò invention at a high level is a system and network that both subscribes and 

cancels media-related subscription services on behalf of consumers, thereby reducing cost overages 

while providing a higher level of satisfaction by eliminating the processes necessary to subscribe and 

cancel discrete services (on-line or by way of legacy cable / satellite methodologies).  Such a service 

manages in-home or business media services on behalf of consumers in order to achieve a superior 

media experience without the need for individuals to plan media-related strategies, tactics or logistics (as 

AI methodologies perform all of these functions on behalf of consumers). 

Such management of media services to be performed by way of a legal Proxy  that is performed by the 

user at the time of registration.  Such a user will be prompted enter into a legal ñproxyò relationship with 

the Proxy Subscription Service that allows the Proxy Subscription Service to order and cancel services as 

needed in addition to committing to transactional fees and any surcharges that might arise.  Such a 

ñproxyò can be effectuated by way of a well-know E-Sign agreement or otherwise with an in-house legal 

process for assigning ñproxyò rights to a householdôs or businessôs media services. 

Note:  Such a ñproxyò is limited only to media services at this time and is not intended to be a legal ñproxyò 

for any other services and/or functions. 

The consumer must agree to paying the Proxy Subscription Service an amount of money that covers all 

media costs and provides the Proxy Subscription Service with a profit margin to perform itôs work 

profitably. 

Furthermore, such a system and network allows consumers the option to invest a small percentage of 

their monthly media bill within an aggregated investment pool (managed by investment professionals) by 

way of the Symbiotic Media Exchange  as mentioned in the Symbiotic Media Exchange patent filings, in 

such a way that the profits from these investments to help lower the consumerôs media costs over a given 

month, quarter or year. 

Specifically, this patent application presents a method and means for connecting such a Proxy 

Subscription Service to the Symbiotic Media Exchange by way of a secure connection  that is used to 

thwart those who may want to disrupt such a service or otherwise cause damage or harm to consumers 

or others. 

Note:  The system and network security measures are provided in Chapter 14 below. 

As a result of this invention, the following benefits are enjoyed by consumers:  

1. An Artificial Intelligence System and Network that predicts the desires of one or more consumers 

(within the same household or business) given the vast amounts of media content available in the 

universe given what is known about such consumers. 
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2. Access to a more ñAmazon-Likeò experience for media (where consumers simply order services 

and offerings without specific knowledge of ñPlatformsò nor the worry of being over-charged). 

3. Detachment (un-tethering) from ñPlatformsò (as described above) but full access to all media 

content. 

4. Reduced costs (especially recurring costs) by eliminating waste and inefficiencies and correcting 

these problems with consumerôs explicit consent (by way of legal proxy). 

5. Creation of a companion (fully functional) App specifically designed for Smart Devices that allows 

the majority of user-interface work to be performed on the App (rather than a more traditional 

television-style guide).  The ñProxyò App to be provided for phones and tablets and another App 

provided for Smart TV.  The phone / tablet App to synchronize with the Smart TV App. 

6. Reduce the number of required remote control units and in a preferred embodiment, allow the 

smart phone (or tablet) to become the only remote control unit with no need for a dedicated 

remote control unit. 

7. Reduce the requirement to switch between physical Platforms (such HDMI1 and HDMI2). 

8. Harvest media titles whenever possible (using ATSC broadcasts and otherwise), and securely 

place these titles in a personalized cloud service or on a local storage device. 

9. Monitor all subscriptions on a regular basis to make sure the maximum value is being derived by 

consumers, meaning no un-used services (yielding no benefit)  are being paid or otherwise 

supported with no value being derived by consumers; with unused subscriptions being cancelled 

by the Proxy Service, and not the consumer. 

3.1 The Solution  

The Proxy Subscription Service  as defined in this patent application becomes the legal and technical 

subscriber of all media services on behalf of the consumer , allowing the consumer to be un-tethered 

from all Platforms that results in: 

1. Liberation of the consumer from problems associated with Platforms (as mentioned above) 

2. Allows for a single integrated user interface (with a single remote control) 

3. Delegates other issues and challenges of managing multiple discrete Platforms to a dedicated 3rd 

party service (the Proxy Subscription Service using AI) 

Figure 3.1 (below) shows a comparison between a consumer managing multiple media services (referred 

to as Platforms) and the Proxy Subscription Services that manages Platforms, services and applications 

on behalf on the consumer. 
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Note:  Platforms are referred to ñMedia Servicesò in the figure below: 

 

In Figure 3.1 (above), the left side shows the consumer managing subscription services without any 

external assistance.  The right side of the figure shows how the consumer delgates the strategies, tactics 

and logistics to a third-party service referred to as the ñProxy Subscription Serviceò. 

3.2 Service Overview  

In a preferred embodiment, a consumer will hear about the Proxy Subscription Service by way of 

promotional campaigns and/or word of mouth, sales collateral, or sales people in electronics stores, or 

otherwise.  The consumer will then be prompted to download the Proxy App and register as a subscriber.  

Such an App can be downloaded on any smart device (phone, tablet or PC).  The companion App must 

then be downloaded on the Smart TV.  The Apps (on devices) must be synchronzised with the Smart TV. 

Note:  If a consumer desires to play all media content on a phone or tablet, no app needs to be 

downloaded to the Smart TV. 

The consumer will then be prompted for information such as name, phone number, address, password, 

security information,etc.  The consumer will additionally be promoted for other members of the household 

(or business).  It is anticipated that the other members of the household or business will likewise 

download the App on their phone(s) or tablet(s). 
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The consumer will then be asked to answer a questionnaire about the preferred media experience (for an 

individual, family or business).  Included in the questionnaire are questions about the current services 

(ñPlatformsò) that are being subscribed by the consumer at that time.  It is anticipated that such a 

questionnaire will prompt for specific TV series (shows) that were watched in the past or are currently 

being watched.  The same is true for movies, documentaries, sporting events and other types of 

programming. 

It is important to note that such a questionnaire must include current programming that the 

consumer expects to find once the Proxy Subscription Service is fully operational.  

Once such a questionnaire is complete, the Proxy Subscription Service will then guide  the newly 

registered consumer through the process of cancelling all existing services .  This process is necessary 

as all prior services must be un-thethered from the consumer so the Proxy Subscription Service can 

become the responsible party moving forward. 

Note 1:  The Proxy Subscription Service will guide the consumer to the specific locations (on-line or 

otherwise) where cancellations can be performed for any and all services the consumer may have.  This 

process is intended to be quick and easy and can alternatively be performed by the Proxy Service itself, if 

the consumer is willing to provide the appropriate log-in and password information for each service 

currently being subscribed.  As the consumer may have specific passwords and must be able to answers 

historical questions (or may be subject to biometics), the consumer may need to be more pro-active in 

this initial cancellation processes than cancellation processes in the future (that are handled by proxy). 

From then on, the consumer will have access to the worldôs media content and will have no need to 

search or otherwise sign-up for individual Platform services.  The consumer merely needs to points to 

media titles (or otherwise indicate desirable titles), and these titles will òplayò in a just-in-time fashion.  All 

future work required to register and/or cancel services to be performed by the Proxy Subscription Service. 

Preference settings can be further defined by the consumer to fine-tune the media experience.  Such fine-

tuning of preference settings can be a continuous process for consumers to derive the most enjoyment.  

Consumers may find such fine-tuning processes advantageous as seasons change and holidays 

approach. 

Within these preference settings, the consumer will be prompted to establish the maximum allowable 

charges (per month/quarter/year) for all media services.  The Proxy Service will not  exceed these limits 

without the consumerôs explicit consent. 

3.3 Preference Settings  

The Proxy Subscription Service offers a large number of helpful preference settings for consumers 

allowing consumers to have the best possible media experience by way of the aggregated subscription 

services (Platforms).  Examples of preference settings can be (but are not limited to): 

¶ Max Budget for Media (per month, quarter or year) 

¶ Number of devices used by consumer(s) 
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¶ Specific series being viewed at the time (including the season and episode number of available) 

¶ Genre preferences 

¶ Sports preferences 

¶ Preferences for International media content 

¶ News preferences 

¶ ñLiveò television preferences 

¶ Prefer 4k video when available 

¶ Prefer high definition audio when available 

¶ Childrenôs Programming Preferences 

¶ Content restrictions 

¶ Other such preference settings 

More about Preference Settings defined below. 

3.4 The Merits of Cancelling Services  

One of the most challenging prospects for users in our brave new world of on-line media distribution is the 

cancelling of unwanted or unneeded subscription services (referred to as ñPlatformsò).  In some cases itôs 

fast and convenient for the consumer, and in other cases, itôs more difficult. 

In a best case scenario, the process of cancelling a service is provided within a modern-day user 

interface and is not too difficult to navigate.  In a worst case, itôs time consuming and can be frustrating.  

There may be no obvious process for effectuating cancellations, so the user must locate the platform 

operator (by way of Google searches and/or telephone calls) until a representative can be contacted 

(person or robot).  Itôs not unusual for a single cancellation to take anywhere from 15 minutes to 30 

minutes (in a worst case scenario).  Once again, it is common for assistants for such platform services to 

ñup-sellò consumers. 

In other cases, as with sports enthusiasts, consumers may order sporting events and/or channels for a 

given period of time (letôs say over a weekend), and then set aside time to on Monday morning to cancel 

services and all unwanted collateral.  This can also take as much as 30 minutes (given all tasks that need 

to be performed). 

Another alternative is to examine all bank, credit and debit card statements each month to see if any 

rogue subscription services are being charged with impunity, and if so, the consumer must take 

appropriate time to cancel these rogue services.  In some cases, new debit and/or credit cards must be 

cancelled and re-issued to remove rogue subscription services and unforeseen charges. 

Of course there is always the problem of being required to talk to representatives who will ask questions 

about why  a cancellation is being sought.  Itôs at this time when personal information and other bits of 

information are required to locate the consumerôs account and otherwise authenticate the consumer so 

the cancellation processes can be finalized.  Such representatives almost always work from foreign call 

centers and in some cases, are difficult to understand. 
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For those who have little time or patience, these phone calls (or email exchanges) tend to decrease 

overall satisfaction with subscription services. 

After such cancellations, follow-up calls are generated to users (not to mention texts and emails) in order 

to encourage these consumers to return.  In many cases, lower prices are offered, but these low prices 

eventually return to higher price points after a period of time (with little or no notification). 

Therefore, a service that takes responsibility for AI-generated cancellations will become valuable once 

such a service is launched. 

3.5 Problems with Log -ins, Passwords and Billing  

Itôs obvious to most on-line users today that the challenges of creating and managing log-ins, passwords 

and billings (bank accounts, debit cards, credit cards and others) can likewise be the cause of umbrage.  

On-line services have different requirements for log-in names and passwords, so global passwords may 

not work across disparate services.  Example:  Passwords without numbers and/or special characters 

may not be accepted on one platform, however may be required on another platform.  In addition, itôs 

always recommended that passwords be routinely updated to thwart compromise.  Itôs also common for 

bank (or bank card) information to change (by way of expirations or loss), which can be the cause of 

many services suddenly being unavailable at the beginning of a new billing cycle. 

One of the primary goals of the Proxy Subscription Service is to manage all of these items (log-ins, 

passwords and billing) in such a way that the consumer has a single point of contact which is the Proxy 

Subscription Service, and no other.  The Proxy Subscription Service can then manage log-ins, passwords 

and financial information from then on. 

3.6 Competitive Services  

Although competitive services (such as Roku) tout many of the same benefits as Proxy Subscriptions, 

they fall short of taking responsibility for billings and cancellations on behalf of the consumer (by way of a 

legal proxy).  In addition, virtually no efforts are made to keep the costs associated with media 

consumption as low as possible.  In fact, itôs the opposite.  Competitors encourage the access of 

numerous ñPlatformsò which could result in higher overall costs charged to consumers.  These 

competing services would prefer the consumer subscribe to as many services as possible which  

would tend to increase their own notional value  (and in some cases , provide them with revenues 

derived from commissions) . 

There are a number of services that assist users with notifications regarding active subscriptions in 

addition to the need to cancel some or all of these services, but none of these services today take 

responsibility (or take actions) to remedy the problem by performing the necessary cancellations or the 

down-grading of services in an effort to save money.  The cancellation processes are almost always left 

to consumers to remedy on their own. 

At the time of this writing, no other ñsubscribe and cancellationò services for media are known. 
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3.7 Reducing Messaging for Consumers  

Virtually all current-day subscription services make it a policy to notify consumers in order to monetize 

their ñsubscriber baseò to the largest degree possible.  The problem for the consumer is the clutter that 

accumulates in a given day, week or month when these services and others overwhelm consumers with 

information (for better or worse). 

The preferred embodiment the email address, phone number and other contact information provided to 

the various ñPlatformsò is that of Proxy Subscription Service and not that of the consumer.  The consumer 

will then have the ability to configure preference settings allowing the following messaging options: 

¶ Forward all messages from the subscription service 

¶ Forward selected message from the subscription service 

¶ Forward NO messages from the subscription service 

¶ Forward only emergency messages from the subscription service 

¶ Other messaging options 

In a preferred embodiment, all subscription servies (Platforms) will be provided with the email address, 

phone number and other contact information for Proxy Subscription Service and NOT THE CONSUMER. 

3.8 Pay-Television is considered (by most) as a Monthly Experien ce 

The model that appears to be ingrained in most peopleôs conscienesness when it comes to pay-

television  (meaning cable, satellite, IPTV and premium on-line services), is itôs month-by-month nature.  

Although most consumers are familiar with transactional fees charged for early-release movies and Pay-

Per-View events (such as boxing), the majority of the Pay-TV experience is provided by way of a monthly 

fee, and todayôs consumer readily accepts such a model.  As new on-line media services become 

available, monthly fees remain the primary business model as consumers tend to be adverse to paying 

transactional fees. 

Therefore, a service as described in this patent application (named ñProxy Subscriptionsò) has the luxury 

of knowing ahead of time  what a given consumer may want to watch in the coming days, weeks and 

months, so the service can prepare media titles, links, and other facilities that can appear to be 

spontaneous.  In some cases, transactional fees may be lower when content is ordered weeks in 

advance.  Or discounts may be available for media titles that are known to be needed in the future. 

This is an important premise on which the Proxy Subscritpion model is built.  A given consumer can flop 

in an easy chair, grab a (single) remote control unit (or smart phone), and feel comfortable that all of the 

content that has been ordered for a given month and is readily available without the need for excessive 

search and/or discovery processes or the need to agree to certain charges, etc.  To the consumer, this all 

appears to be just-in-time, however such a consumer can be highly predictable as he/she most likely 

follows patterns that allow the proper services to be pre-ordered ahead of time. 
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3.9 Proxy Handling of Non -Media Subscriptions  

Although the Proxy Subscription Service is designed to improve access to on-line media distribution 

challenges, the Proxy Subscription Service can alternatively manage subscriptions for non-media related 

services such as: 

¶ Dating Sites (and Apps) 

¶ Gaming Sites (and Apps) 

¶ Razor Blades 

¶ Book Clubs 

¶ Magazines 

¶ Health Clubs 

¶ Others 

Note:  Other non-video subscription services such as Satellite Radio can also be managed by The Proxy 

Subscription Service as well. 

3.10 Billing Models  

The Proxy Subscription Services allows for numerous billing models including (but not limited to): 

¶ Monthly fee 

¶ Quarterly Fee 

¶ Yearly fee 

¶ Transactional fee 

¶ Ad Supported ï free to consumer 

¶ Corporate Sponsored ï or sponsored by special interest group 

¶ Other billing models 

In a preferred embodiment, the consumer will be able to establish preference settings to either pay for the 

Proxy Service directly, or optionally, have the Proxy Service sponsored by a special interest group or 

corporation.  If the consumer opts to pay for the service, then a charge will be deducted from a 

debit/credit card for each billing period.  If a sponsorship is selected, then such sponsor has the right to 

advertise selected products and services to the consumer. 

In a preferred embodiment, a monthly surcharge of 10% of the cost of any and all subscriptions will be 

charged to the consumer.  In another example, a flat fee can be charged to the consumer.  In an 

alternative embodiment, the consumer may be charged for discrete functions that are performed on their 

behalf (ordering, cancelling, reporting, etc.) 

It is envisioned the Proxy Service will be entitled to commissions paid by media platform services when 

appropriate, however this can only be the case when business relationships are established between 

Platform services and the Proxy Subscription Service (which may be the exception rather than the rule). 
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In a preferred embodiment, the sponsors (corporations and/or other groups) will be able to target specific 

consumers with their ads (or otherwise messages).  In some cases, consumers may be able to use 

Preference Settings to reduce or otherwise eliminate these ads or messages, however may be subject to 

higher prices for their media content. 

Note:  Billing facilities other than bank cards can be used such as ACH transfers, wire transfer, PayPal 

and others. 

3.11 Two Different Viewing Experiences  

The television viewing experience can be vastly different depending on the desires of discrete users and 

the offerings that are available within a userôs budget.  Some users may be highly cautious about costs 

and may need to limit exposure to unforeseen fees and charges.  Other users may be more concerned 

about the availability of high-value content that has recently become available (such as a popular sporting 

events or newly released blockbuster movies).  Other users may be somewhere in the middle.  They donôt 

mind paying money each month (letôs say $50) for more than enough media content as long as they 

never experience the feeling of:  NOTHING TO WATCH. 

Note:  In addition, some users are enthusiastic about inviting friends and family members to enjoy content 

on a big screen (with sophisticated sound equipment) and other users may be more interested in 

displaying content only to small screens (such as mobile devices ï a more personal experience). 

It is for this reason that the Proxy Subscriptions network and system allows for two primary models of 

operation as follows: 

Model #1:  Users allow the AI systems to order and cancel services in an effort to deliver desirable 

content without much participation by the user.  In other words, this Model #1 performs the majority of the 

work for the user and the user simply navigates among titles that have been pre-selected by the AI 

systems.  This model is referred to as the ñLean-Backò Model. 

Model #2:  Users peer into the future to see current titles plus new titles that will be made available in the 

near future and are allowed to plan their viewing experience based on their budget.  This model is 

referred to as the ñLean-Forwardò Model.  For example, a user may be a fan of new movies and may 

wish to order selected (new) movies on the first day they become available. 

It is assumed these two models will satisfy the vast majority of potential customers for the Proxy 

Subscriptions network and system and members within a given household (or business) may use both 

models simultabeously to derive maximum enjoyment and benefit.  More about these two models is 

provided below: 

3.12 The Lean -Back Experience  

Of the two models as presented above (Lean-Back and Lean Forward), the Lean Back experience is the 

easiest to describe.  The Proxy Subscriptions network and system uses AI methodologies to predict the 

media content that will be most enjoyable on a monthly basis, and will order and cancel services to 
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provide these content titles to the user at the lowest possible cost.  The user can then navigate among 

the content titles and play them as desired. 

A mental image of such as system is as follows: 

A user comes home, plops on the couch, grabs the television remote control (or uses the interface on a 

Smart Phone app), and turns the TV on.  The user will then be presented with numerous titles that are 

immediately available for viewing with all subscription fees paid (or transactional fees that can be paid 

without exceeding the userôs monthly budget).  Ad-Supported titles are presented as well.  The user 

simply indicates the titles to be played by way of the remote control device (most likely a smart phone or 

tablet).  At the end of the month, the user is provided with a statement showing all costs and fees paid by 

way of the Proxy network and system as well as the titles that were played along with recommedatons for 

the future.  Such a statement to be accessed in numerous ways including (but not limited to) the Proxy 

Web Site, the Proxy App, etc. 

3.13 The Lean -Forward Experience  

The Lean-Forward model differs from the Lean-Back model as the user has the ability to pro-actively 

search several weeks (or months) into the future and schedule the arrival of content titles in such a way 

that they will be available on specific dates and times. 

Figure 3.2 (below) presents a spreadsheet that can be used on a mobile device, TV or PC that schedules 

titles on specific dates at specific costs. 

 

In Figure 3.2 (above), the consumer is enabled to peer into the future and pro-actively schedule the 

arrival of content titles on specific dates with pre-determined costs.  In the figure above, the consumer 
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can search, discover and otherwise designate days of the month (or spanning many months) when titles 

will arrive without unforeseen charges, surcharges or otherwise biils that are beyond the userôs budget. 

One example of how such a spreadsheet can be used (with this ñLean-Forwardò model) is with newly 

released movie titles.  In such an example, the consumer is notified when the latest Star Wars movie will 

be released for television viewing.  The user can then order the Star Wars movie on (or around) the 

release date and verify the cost does not exceed the budget for that month.  The consumer can then 

invite friends on a given night to watch Star Wars on a big screen with superior audio and visual quality. 

In Figure 3.2 (above), the cost of $27.50 is displayed to the user for the arrival of a total of 15 titles 

(numbered 1 through 15). 

3.14 The Legal Proxy and Limited Power of Attorney  

A key element to this patent application is the legal proxy  provided to the Proxy Subscription Service (as 

defined in this disclosure) facilitated by a Limited Power of Attorney  as agreed and fully executed by 

responsible parties within a subscribing households or businesses. 

As mentioned throughout this disclosure, the actual (legal / technical) subscribers of media platform 

services becomes the Proxy Subscription Service (and not members of households and/or businesses).  

Responsible parties within households and businesses surrender this responsibility to the Proxy 

Subscription Service allowing artificial methodologies to order and cancel services on behalf of the 

consumers it serves. 

Therefore, the Proxy Subscription Service can order and cancel services with impunity as it has the legal 

authority to do so. 

In addition, all other features, benefits, functions and facilities can operate efficiently within a larger 

television environment without the constant need to gain specific approval from consumers (similar to an 

autonomous car taking control). 

It is important to note the following:  To create the functions necessary to legally capture Limited Power of 

Attorney agreements from users and then to follow the guidelines provided by such Limited Power of 

Attorney agreements, a dedicated server system must be established for this purpose.  In Chapter 8 of 

this patent application, the network component labeled ñLimited Power of Attorney Systemò (8.6) shows 

where the component is located within the larger ñProxyò network infrastructure. 
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4 Connection to the Symbiotic Media Exchange  

The writer of this patent application has a history of filing disclosures and claims for networks and 

systems referred collectively as the ñMedia Exchangeò.  This ñMedia Exchangeò functions much like a 

stock exchange (or commodities exchange), but the listed assets are media titles (or media bundles) 

rather than stocks, bonds or futures contracts.  The title of these combined patent applications (for such a 

ñMedia Exchangeò) is the ñSymbiotic Media Exchangeò (disclosed in Chapter Two of this document).  One 

of the patentable aspects of the Proxy Subscriptions network and system as defined in this patent 

application is itôs connection (or linkage) to the ñSymbiotic Media Exchangeò as further described below: 

One of the primary benefits of the the Proxy Subscription service is its ability to apply a strategy taken 

from the solar industry as follows: 

A given consumer who purchases solar panels for his house (in a sunny place like California) can expect 

energy bills to be reduced by way of solar panels for at least two reasons: 

1. The solar panels will generate energy for the structure in which it is attached 

2. Any extra energy can be sold (by the consumer) back to the local energy provider (gas and 

electric company or otherwise) to further reduce energy costs 

With the Proxy Subscription service as defined in this patent application, consumers can pay slightly more 

money each month to join an investment pool with other subscribers (of the Proxy Subscription service) to 

generate profits from these investments for the express purpose of applying profits (if any) to future media 

bills.  This incremental increase in the monthly service fee is aggregated and transferred to dedicated 

money managers who are assigned to invest this money in media projects (or other investments) that 

tend to be profitable over time.  In a preferred embodiment, profits can be disbursed on a monthly, 

quarterly or yearly basis.  
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At a high level, the connection of the Proxy Subscription service connects to the Symbiotic Media 

Exchange as follows: 

 

In Figure 4.1 (above), the Proxy Subscription Service (4.0) is connected to the Symbiotic Media 

Exchange (4.1) allowing the Proxy Subscription Service (4.0) to take a percentage  of the monthly fees 

charged to subscribers in order to aggregate this money for the purposes of making sizable investments 

in media projects that have a high probability of success. 

In Figure 4.1 (above), there are 3 subscribers labeled 1, 2 and 3.  Each of these subscribers has agreed 

to contribute an extra 10% of the money they pay per month for media services.  The investment amount 

can be adjusted accordingly by way of preference settings. 

Note:  Financial investments and/or contributions are always optional and never compulsory. 

 

 

 

 

 
















































































































